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19 ÃºÆ¿µÄ¹ÃË 2023 – º¶µ¶



¸ ðòïñõèóè ôè÷ áêÝá÷ ôöî ôùòïëïíéëñî ðòïûÞîôöî 
ôè÷ ºàðòïù äéåõîñ÷, è äéåàòùîóè ôöî åêáçöçñî 

ôïù øáììïùíéïà ëáé è áòíïîéëÜ óùîåòçáóÝá íå Þìïù÷ 
ôïù÷ åíðìåëÞíåîïù÷ óôïî ëìÀäï.

Ùòáíá & °ðïóôïìÜ



¸ ðáòáìáâÜ Þìöî ôöî ðïóïôÜôöî çÀìáëôï÷ ðïù 
ðáòÀçïîôáé óôèî ºàðòï, øöòÝ÷ îá øùõåÝ ïàôå Ûîá ìÝôòï
¸ ðåòáéôÛòö áîÀðôùêè ôöî åêáçöçñî 
¸ óùçëòÀôèóè ôöî õÛóåöî åòçáóÝá÷

Ãé äéáøòïîéëÛ÷ õÛóåé÷ 
ôïù ªùîäÛóíïù



¸ ðïòåÝá ôöî åêáçöçñî
ôèî ôåìåùôáÝá äåëáåôÝá



¦ö÷ ðåôàøáíå ôèî
áîÀðôùêè ôöî åêáçöçñî

¢éåÝóäùóè óå îÛå÷ áçïòÛ÷ íÛóö äéåõîñî åëõÛóåöî 
ëáé éäéöôéëñî ðòöôïâïùìéñî ôöî ôùòïëÞíöî
¤áîóÀòéóíá óå íåçÀìå÷ áìùóÝäå÷ óôï åêöôåòéëÞ 
(¤éáîéëÞ åíðÞòéï, ¶óôÝáóè)
»åçÀìï ëöäéëïìÞçéï ðïù éëáîïðïéïàóå 
ôïù÷ ëáôáîáìöôÛ÷ óôï åêöôåòéëÞ
¢åéçíáôéóíïÝ, ðòïöõèôéëÛ÷ åîÛòçåéå÷, äéáæèíÝóåé÷, 
óùîôáçÛ÷, Social Media, éóôïóåìÝäå÷, ëìð.



Ãé åêáçöçÛ÷ ôï 2023
åÝîáé åìáæòñ÷ ðôöôéëÛ÷

CYPRUS EXPORTS

PARTNER COUNTRY

TOT

GB

SE

DE

PL

GR

AU

SA

DK

FI

US UNITED STATES

FINLAND

DENMARK

SAUDI ARABIA

AUSTRALIA

POLAND

GREECE

GERMANY

SWEDEN

UNITED KINGDOM

WORLD

ALL OTHER COUNTRIES

Jan - Jul 2023 Jan - Jul 2022

VALUE (œ) VALUE (œ)Vs 2022 Vs 2022Kilos KilosPer Kilo Per KiloVs 2022

¢éåÝóäùóè óå îÛå÷ áçïòÛ÷ íÛóö äéåõîñî åëõÛóåöî 
ëáé éäéöôéëñî ðòöôïâïùìéñî ôöî ôùòïëÞíöî
¤áîóÀòéóíá óå íåçÀìå÷ áìùóÝäå÷ óôï åêöôåòéëÞ 
(¤éáîéëÞ åíðÞòéï, ¶óôÝáóè)
»åçÀìï ëöäéëïìÞçéï ðïù éëáîïðïéïàóå 
ôïù÷ ëáôáîáìöôÛ÷ óôï åêöôåòéëÞ
¢åéçíáôéóíïÝ, ðòïöõèôéëÛ÷ åîÛòçåéå÷, äéáæèíÝóåé÷, 
óùîôáçÛ÷, Social Media, éóôïóåìÝäå÷, ëìð.

207,967,993 25,562,410 -2,630,920 188,174,066 28,193,33011% -9% 8.14 œ 6.67 œ22%

95,338,559 11,720,198 -2,260,507 92,428,339 13,980,7053% -16% 8.13 œ 6.61 œ23%

21,318,134 2,678,288 -382,887 20,648,898 3,061,1753% -13% 7.96 œ 6.75 œ18%

13,600,735 1,639,465 -592,720 14,618,621 2,232,185-7% -27% 8.30 œ 6.55 œ27%

9,491,044 1,198,135 289,669 6,007,968 908,46658% 32% 7.92 œ 6.61 œ20%

9,211,006 1,158,879 135,063 7,102,174 1,023,81630% 13% 7.95 œ 6.94 œ15%

8,750,962 1,075,033 175,648 5,965,667 899,38547% 20% 8.14 œ 6.63 œ23%

7,825,190 942,074 251,647 4,554,490 690,42772% 36% 8.31 œ 6.60 œ26%

6,199,707 783,838 -93,966 5,865,265 877,8046% -11% 7.91 œ 6.68 œ18%

5,884,109 731,612 -16,636 5,037,819 748,24817% -2% 8.04 œ 6.73 œ19%

6,276,855 647,514 -42,015 5,425,497 689,52916% -6% 9.69 œ 7.87 œ23%

24,071,692 2,987,374 -167,943 20,519,328 3,081,59017% -3% 8.06 œ 6.66 œ21%



Ãé ìÞçïé ôè÷ íåÝöóè÷
ôöî åêáçöçñî ôï 2023

¸ áàêèóè ôéíÜ÷ óå óùîÀòôèóè íå ôèî ðÝåóè ðïù äÛøåôáé 
è áçïòáóôéëÜ äàîáíè ôöî ëáôáîáìöôñî íá÷ äéåõîñ÷ 
(ùçåéïîïíéëÜ ëòÝóè, ðÞìåíï÷, ðìèõöòéóíÞ÷)
Ã Ûîôïîï÷ áîôáçöîéóíÞ÷ áðÞ ôùòéÀ óøÀòá÷ ðïù ðáòÀçïîôáé 
óå äéÀæïòå÷ øñòå÷ óôèî ¶¶ áììÀ ëáé óôá ëáôåøÞíåîá
¸ áðñìåéá ëöäéëñî íåôÀ ôèî åæáòíïçÜ ôïù ¦Ã¦



¹óôïòéëÜ áîáæïòÀ 
çéá ôï Ìáììïàíé

¦òÞôùðï - 1985
¶íðïòéëÞ óÜíá - 1999
¼Àëåìï÷ ¦Ã¦ - 2014



 ¦òÞôùðï 1985



                 ªùììïçéëÞ óÜíá - 1999



             ªùììïçéëÞ óÜíá - 2013



                 ¼Àëåìï÷ ¦Ã¦ -9/7/2014



ªùíæöîÝá çéá åæáòíïçÜ 
ôïù ¦Ã¦, 22/7/22



ªùíæöîÝá çéá åæáòíïçÜ 
ôïù ¦Ã¦, 22/7/22



ªùíæöîÝá çéá åæáòíïçÜ 
ôïù ¦Ã¦, 22/7/22



ªùíæöîÝá çéá åæáòíïçÜ 
ôïù ¦Ã¦, 22/7/22



ªùíæöîÝá çéá åæáòíïçÜ 
ôïù ¦Ã¦, 22/7/22



ªùíæöîÝá çéá åæáòíïçÜ 
ôïù ¦Ã¦, 22/7/22



ªùíðåòÝìèãè Þìöî ôöî æùìñî ðïù úïùî ëáé áîáðáòÀçïîôáé
óôèî ºàðòï (áçåìÀäå÷, ðòÞâáôá, ëáôóÝëå÷)
°îñôáôè ùçòáóÝá áðÞ 46% óå 52%
»Ûçéóôï âÀòï÷ áðÞ 150-350g óå <1200g 
ªùíðåòÝìèãè ôïù áäÝðìöôïù (íïîïà) øáììïùíéïà

Ëðïøòåñóåé÷ Ë¡°°¦
°ììáçÛ÷ ðïù Ûøïùî åæáòíïóôåÝ óôï ¦Ã¦



Ëðïøòåñóåé÷ Ë¡°°¦
°ììáçÛ÷ ðïù Ûøïùî åæáòíïóôåÝ óôï ¦Ã¦

¢ùîáôÞôèôá øòÜóè÷ ëáé îöðïà çÀìáëôï÷ óôèî ðáòáçöçÜ
»åôáôòïðÜ óå ðòïáéòåôéëÞ, ôïù óôáäÝïù ðáòáçöçÜ÷ 
ðïù ðòïâìÛðåé áîáõÛòíáîóè óôïù÷ 40®C
¢ùîáôÞôèôá ðòïóõÜëè÷ äùÞóíïù ëáé ëáôÀ ôï äÝðìöíá, 
áììÀ ëáé ðòéî ôè óùóëåùáóÝá ôïù ðòïûÞîôï÷



Ëðïøòåñóåé÷ Ë¡°°¦
°ììáçÛ÷ ðïù Ûøïùî åæáòíïóôåÝ óôï ¦Ã¦

¢ùîáôÞôèôá ðáòáíïîÜ÷ ôïù ðòïûÞîôï÷ óôèî Àìíè îïòïà 
ðòéî ôè óùóëåùáóÝá ôïù, çéá ôïùìÀøéóôïî 8 ñòå÷, 
íÛøòé 3 íÛòå÷
¢ùîáôÞôèôá õÛòíáîóè÷ ôïù óùóëåùáóíÛîïù ðòïûÞîôï÷ 
ñóôå è õåòíïëòáóÝá óôï ëÛîôòï ôïù îá ùðåòâáÝîåé 
ôïù÷ 72®C, çéá íÛçéóôï øòÞîï 3 ìåðôÀ



Ëðïøòåñóåé÷ ÆùòïëÞíöî
¶øïùî ùìïðïéèõåÝ Þìå÷

¶ëëÝîèóè ðáòáçöçÜ÷ ¦Ã¦ áðÞ 1/9/22 óàíæöîá íå ôé÷ 
ðòïäéáçòáæÛ÷ ëáé åìÛçøïù÷ áðÞ BV
°ùêÜóåé÷ óôé÷ ôéíÛ÷ ôïù îöðïà çÀìáëôï÷ 
(íå ëÞóôï÷ óôá ôùòïëïíåÝá ðÀîö áðÞ 40 åëáôïííàòéá)
°ðÞóùòóè ôöî ðòïóæùçñî ëáôÀ ôïù æáëÛìïù ¦Ã¦ 
óàíæöîá íå ôèî ùðÞäåéêè ôïù Ë¡°°¦



 Ëðïøòåñóåé÷ Ë¡°°¦
¶ëëòåíÞôèôå÷

1. Ìáììïàíé óå óøÜíá burger
2. Ìáììïàíé øöòÝ÷ ìáëôÞúè (lactose-free)
3. Íìíèóè ëáé óå îåòÞ
4. ¾Üóéíï ëáé óå îåòÞ
5. ¶ðÛëôáóè ôè÷ íåôáâáôéëÜ÷ ðåòéÞäïù çéá áëÞíè 5 øòÞîéá
   (áðáéôåÝôáé Ûçëòéóè ôïù ëáîïîéóíïà áðÞ ¶¶)



Ëðïøòåñóåé÷ Ë¶¶µ
¶ëëòåíÞôèôå÷

¦òïñõèóè ôïù Ìáììïùíéïà ëáé 
Àììöî ôùòéñî áðÞ áçåìáäéîÞ çÀìá

°ðÞóùòóè ôöî äéïéëèôéëñî ëáé äéëáóôéëñî 
äéáäéëáóéñî ðïù ðòïèçÜõèëáî ôè÷ óùíæöîÝá÷



¡åîéëÛ÷ ¶ëëòåíÞôèôå÷

1. ¢èíéïùòçÝá æÞòíïùìá÷ çéá ùðïìïçéóíÞ ëÞóôïù÷ çÀìáëôï÷
2. ¦ïóÞóôöóè áéçïðòÞâåéïù çÀìáëôï÷ áðÞ ¹ïàìéï 2024 ëáé íåôÀ
3. °ðÞóùòóè ðòïóæùçñî áðÞ ôá íÛòè ðïù äåî Ûøïùî 
    áðïóàòåé íÛøòé óôéçíÜ÷
4. ªùíâáôÞôèôá íå ôï äÝëáéï ôïù áîôáçöîéóíïà ëáé ðéõáîÛ÷
    åîÛòçåéå÷ óàíæöîá íå ïäèçÝå÷/ åçëòÝóåé÷ ôè÷ ¶¦°



¸ åðÞíåîè íÛòá
¢éåùõÛôèóè Þìöî ôöî åëëòåíïôÜôöî áðÞ Þìá 
ôá åíðìåëÞíåîá íÛòè. 
£á ðòÛðåé îá äïõåÝ Ûíæáóè óôèî åêåàòåóè ìàóè÷ 
çéá áðÞóùòóè Þìöî ôöî ðòïóæùçñî. 
ªùììïçéëÜ ðòïóðÀõåéá çéá åîÝóøùóè ôïù brand Ìáììïàíé 
ëáé äéåÝóäùóè óå îÛå÷ áçïòÛ÷ (øñòå÷ ëáé ðåìÀôå÷)
ÆåòíáôéóíÞ÷ ôöî äèíïóÝöî áîôéðáòáõÛóåöî çéá ôï Ìáììïàíé
¶îáòíïîéóíÞ÷ Æ/º ôùòïëïíåÝöî óàíæöîá íå ôïù÷ îÞíïù÷ 
ëáé ëáîïîéóíïà÷ ôè÷ º¢ (åðÝ Ýóïé÷ Þòïé÷ çéá Þìïù÷)



¶ùøáòéóôïàíå
çéá ôèî ðòïóïøÜ!




